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Authenticity: The end user view

Source

Where did it come from?

• Who published it?
• Which device or service captured it?
• Who signed the claim?

History

What happened since?

• Has data changed?
• Which transformations, by whom?
• Which version derives from which?

Composition

How was it made?

•Captured or AI generated?
•Which parts are synthetic?
•Was the AI use disclosed?

ADJACENT   Rights and authority — who may use, license or distribute it. Same evidence, di0erent discipline.

OUT OF SCOPE   “Is it accurate?”  Authentication cannot answer it, and con3ating the two is what makes this subject feel unanswerable.
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Technology
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How to get there

Use of the formats and 
metadata  by various 
technology vendors

Adequate technical solutions

Regulations and legal 
requirements

Support in all media players 
and end-points

User education

Cloud services for backend 
functions

Interoperable interfaces 
support in the production 

and delivery work3ow

Interoperable formats and 
metadata 
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